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3 PILLARS OF LEAD GENERATION 
COMMI$$ION CHECK$ 

LEAD CONVERSION 

Produces: 
 Short-term Buyers 

 Long-term Buyers 

 Short-term Sellers 

 Long-term Sellers 

Produces: 

 Short-term & Long-

term Sellers/Buyers 

Produces: 

 Strategy A – Short-term Buyers 

 Strategy B – Long-term Sellers 


